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Auston Institute of Management is a private school, founded 
in 1996, that has been preparing students for careers in 
Engineering, Technology and Project-Management. 

Our success is based on a simple promise of Integrity and 
Quality. With more than 400 graduates every year and more 
than 5000 graduates worldwide, we have delivered on our 
promise and will continue to do so for years to come.

Our Mission
Providing whole person education through character 
development, social growth, and career links.

Our Vision
An excellent choice of college for higher education in 
challenging, technical fields.

Our Values
Truthfulness – Acting in the spirit of honesty and   
    earnestness
Hard Work – There are no shortcuts to any place worth  
    going
Integrity – Our work and word must be as good as it is  
    reliable

Our Culture
We aim to create a culture that encourages friendship, open 
communication, trust and respect within the organization 
and with our stakeholders.

WELCOME TO
AUSTON INSTITUTE



BETTERING LIVES
CREATING 
OPPORTUNITIES

AUSTON INSTITUTE

A university experience takes students beyond the walls of a 
traditional classroom experience, and into the world where 
deeper personal growth and reflection may occur. Join us in 
our character building, professional development modules, 
as well as international-standard labs and other student 
experiences.

As part of our programmes, students are expected to 
experience, learn, and share – but what good would that 
do in isolation? Go overseas with us to exciting destinations 
like London, Denmark and more to see what keeps the 
world turning. Who knows? You may return, inspired!

When you attend Auston, you call for a challenge. Our 
programmes are not designed with speed or simplicity. 
Our courses are built around the requirements of industry, 
and comprehensiveness of curriculum. Your dedication and 
hard work is mandatory. Batch upon batch of alumni who 
have gone before you will testify to this. The only failure in 
life, is the failure to try.

When you attend Auston, you subscribe to a course 
that make you employable and an active contributor 
in industry. But what does that mean? Where many 
courses excel at sharing outdated material, few 

actually understand cutting edge content like we do. 
Our programmes are written for what is needed to be 
ahead of everyone else, and your competition. That’s 
the RealWorld.
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A NEW EXPERIENCE
AT HOME

AUSTON INSTITUTE
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EDUCATION
FOR EVERYONE

LONDON SOUTH BANK UNIVERSITY

London South Bank University (LSBU) is one of 
London’s largest and oldest universities. Since 
1892 LSBU has provided students with accredited, 
professionally-relevant education with an enduring 
mission to create opportunity for future success.

A diverse urban university with more than 23,000 
students from 130 countries, LSBU is a top 20 UK 
university for graduate starting salaries (Sunday 
Times University Guide 2013) and received the 
highest-possible rating for education quality from the 
independent Quality Assurance Agency.

LSBU is London’s enterprising university and one 
of the UK’s leading providers of knowledge transfer 
partnerships with business and industry. LSBU offers 
a range of access routes into education and flexible 
study options, exceeding all UK benchmarks for 
widening access. Around half of students study part-
time.

With an emphasis on employability, LSBU works 
with industry to ensure that course content is highly 
relevant for the workplace—all courses are accredited 
or developed in association with leading professional 
bodies. 

LSBU’s main campus is in Southwark, London—close to the 
Houses of Parliament, Whitehall, the City of London, and the 
West End. Over the past five years LSBU has invested more 
than £50m (€59m) in its facilities. 2012 saw the opening 
of a new Student Centre and in 2013 a new centre for 
enterprise will open, helping further cultivate professional 
connections with the business world.
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for graduate 
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1 of the 

TOP 3 
universities in the UK for 

Knowledge Transfer 
Partnerships

Source: Sunday Times University Guide 2011 and LSBU Website



WE ARE MASTERS 
OF OUR FUTURE

PROGRAMMES HIGHER DIPLOMA IN 
ACCOUNTANCY

HIGHER DIPLOMA IN 
BUSINESS MANAGEMENT

HIGHER DIPLOMA IN 
BUSINESS INTELLIGENCE

HIGHER DIPLOMA IN 
BUSINESS INFORMATION TECHNOLOGY

HIGHER DIPLOMA IN 
COMPUTER SCIENCE

BACHELOR OF ARTS HONOURS 
ACCOUNTING AND FINANCE

BACHELOR OF SCIENCE HONOURS 
BUSINESS MANAGEMENT

BACHELOR OF SCIENCE HONOURS
BUSINESS INFORMATION TECHNOLOGY

MASTER OF SCIENCE  
INTERNATIONAL BANKING AND FINANCE

MASTER OF SCIENCE 
INTERNATIONAL BUSINESS

MASTER OF SCIENCE 
INTERNATIONAL MARKETING

MBA
MASTER OF BUSINESS ADMINISTRATION 
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HIGHER DIPLOMA IN
ACCOUNTANCY

AUSTON INSTITUTE

COURSE SYNOPSIS

Get connected with a range of techniques and 
practices of accounting. Contemporary theories 
and empirical evidence concerning the operation 
of accounting in capital markets, businesses and 
society will be introduced to students to enrich their 
understanding of the accounting industry.

A taught module in research will enhance their 
performance as financial managers through empirical 
assessment. Students can pick up the ability to blend 
theory and practice in complex situations to improve 
financial and business performance.

These aims are in conformity with UK University’s 
requirements, the QAA Framework for Higher 
Education Qualifications and the Subject Benchmark 
Statements for Accountancy as appropriate, thus 
providing academic credibility to the programme.

MODULES

Financial Accounting
Management Accounting
Data Analysis Skills for Economics & Accountancy 
Mathematical Techniques for Accountants
Introduction to Business Economics
Business & Company Law
Financial Accounting & Analysis
Accounting Information Systems
Advanced Management Accounting
Taxation Fundamentals
Employability Skills for Accountants
Fundamentals of Financial
Business English
Business Communication
Business Information Systems
Business & Social Entrepreneurs

Course Duration

Entry Criteria

Location

Related Courses

Full-time: 16 months
Part-time: 24 months

18 years or older, IELTS 5.5 equivalent, & 
GCE A/L, Auston Certificate or equivalent 
qualification

Singapore

Higher Dip. in Business Management
Higher Dip. in Business Intelligence
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HIGHER DIPLOMA IN
BUSINESS MANAGEMENT

AUSTON INSTITUTE

COURSE SYNOPSIS

This Higher Diploma is a business course programme 
that aims to provide a broad business curriculum 
that is responsive to local, national and international 
markets  A course that facilitates access to higher 
education (HE) for a diverse range of students 
aspiring to learn and excel. This course reflects 
the contemporary business management and 
entrepreneurial skills taught and practiced with an 
emphasis, where appropriate, on the application of 
theory to practice, and enable students to develop, or 
enhance their careers in the business world.

MODULES

Financial Accounting
Introduction to Business Organizations
Introduction to Marketing
Management Accounting
Introduction to Business Economics
The HRM Framework
Business Law
Strategic Management & Competitive Advantage
Business & Social Entrepreneurs
Introduction to Business Research Methods
Business English 
Business Communication
Business Information Systems
Introduction to Statistics

Electives ( Choose Two ) 
Introduction to Business Logistics
Managing & Leading People
Introduction to E-Commerce
Introduction to International Business

Course Duration

Entry Criteria

Location

Related Courses

Full-time: 16 months
Part-time: 24 months

18 years or older, IELTS 5.5 equivalent, & 
GCE A/L, Auston Certificate or equivalent 
qualification

Singapore

Higher Dip. in Accountancy
Higher Dip. in Business Intelligence

HIGHER DIPLOMA IN
BUSINESS INTELLIGENCE

AUSTON INSTITUTE

COURSE SYNOPSIS

This programme intends to provide the students with 
learn relevant knowledge and skills needed for basic 
employment in Business Intelligence; or the field of 
Analytics. Students will learn the about the basic use 
of information technology and Analytical Methods to 
support the analysis and design of policy and practice 
in businesses.

Pick up an outstanding set of today’s highest skills 
that are in demand. This course combines information 
technology with business management practices. Be 
prepared for a career of technology infused business 
management.

MODULES

Introduction to Programming
Software Systems Engineering
Logic & Sets
Information Systems Development
Database Management Systems
Data Communications & Networking
Project 
Business Intelligence
Project Management
Introduction to Business Research Methods
Introduction to Statistics
Introduction to Business Organisations
Business & Social Entrepreneurs
Systems Security
Business English
Business Communication

Course Duration

Entry Criteria

Location

Related Courses

Full-time: 16 months
Part-time: 24 months

18 years or older, IELTS 5.5 equivalent, & 
GCE A/L, Auston Certificate or equivalent 
qualification

Singapore

Higher Dip. in Business Management
Higher Dip. in Business Information Tech
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HIGHER DIPLOMA IN
BUSINESS INFORMATION TECHNOLOGY

AUSTON INSTITUTE

COURSE SYNOPSIS

This course is for students looking to build a career 
in IT project management, ICT management, Systems 
Managers, Business analysts and Information 
Systems Managers. This course covers a spectrum 
of modules taking students with no background 
in the subjects through to complex modules such 
as Database Management and Object Oriented 
Programming.

Beyond the technical subjects, students will be 
prepared for a career in project management 
through a broad understanding of business 
organizations, strategic management, networks and 
communications. 

This programme effectively offers students the best 
of both worlds – Business blended with technology.

MODULES

Introduction to Programming
Software Systems Engineering
Logic & Sets
Computer Architecture
Information Systems Development
Networks & Systems
Database Management Systems
Data Communications & Networking
Project 
Object Oriented Programming
Strategic Management & Competitive Advantage
Introduction to Business Organisations
Business Information Systems
Systems Security
Business English
Business Communication

Course Duration

Entry Criteria

Location

Related Courses

Full-time: 16 months
Part-time: 24 months

18 years or older, IELTS 5.5 equivalent,
& GCE A/L, Auston Certificate or equivalent 
qualification

Singapore

Higher Dip. in Business Management
Higher Dip. in Computer Science
Higher Dip. in Business Intelligence

HIGHER DIPLOMA IN
COMPUTER SCIENCE

AUSTON INSTITUTE

COURSE SYNOPSIS

This programme helps students to establish methods 
for the analysis and design of Information Technology 
Solutions, in a business context. Students will be 
equipped with computing knowledge and a broad 
understand of computing technology.

Gain knowledge on the use of information technology 
and analytical methods to support the analysis and 
design of policy and practice in the industry. They 
will learn how to select and apply methods for 
constructing information systems, and will be advised 
on the problem solving techniques of computer 
science. To ensure a complete view of the world, 
students will also study ethical and legal issues in 
the field of IT. Students will also be introduced to 
business concepts and business functions.

MODULES

Computer Architecture
Introduction to Programming
Object Oriented Programming
Logic and Sets
Software Systems Engineering
Information Systems Development
Project
Data Communications & Networking
Networks & Systems
Database Management Systems
Business English
Business Communication
Business Information Systems
Systems Security

Electives ( Choose Two ) 
Introduction to Business Organizations
Strategic Management & Competitive Advantage
Introduction to E-Commerce
Data Structures & Algorithms
Distributed Applications Development

Course Duration

Entry Criteria

Location

Related Courses

Full-time: 16 months
Part-time: 24 months

18 years or older, IELTS 5.5 equivalent, & 
GCE A/L, Auston Certificate or equivalent 
qualification

Singapore

Higher Dip. in Business Intelligence
Higher Dip. in Business Information Tech
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BACHELOR OF ARTS HONOURS
ACCOUNTING AND FINANCE

LONDON SOUTH BANK UNIVERSITY

COURSE SYNOPSIS

Accredited by ACCA, CIMA and the ICAEW this unique 
accounting and finance degree provides exemptions 
from a number of professional bodies to give you a 
head start in the profession. On this course you’ll gain 
knowledge of a broad range of areas relating to the 
field such as auditing and taxation, corporate finance, 
company law and economics. 

The course accreditations provide the opportunity 
to become a part-qualified accountant by giving you 
the opportunity to gain maximum exemptions (9) 
from (ACCA) Fundamentals level, 5 exemptions from 
(CIMA) and 7 exemptions from (ICAEW).

The course offers a mix of accounting, financial and 
general business modules that blend together to give 
you an understanding of the financial world and the 
topical issues affecting that world. 

On a day-to-day basis the course allows you to mix 
and share experiences with a diverse group of people 
all of whom have a common interest in finance and 
accounting related subjects. 

MODULES

Accounting and Finance Theories and Issues
Financial Reporting
Managerial Finance
Audit & Assurance
Corporate Finance & Risk Management
Advanced Corporate Reporting

Course Duration

Entry Criteria

Location

Related Courses

Full-time: 8 months 
Part-time: 12 months

19 years or older, IELTS 6.0 equivalent, & 
Auston Higher Diploma Accountancy or 
equivalent qualification

Singapore

BSc ( Hons ) in Business Management
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BACHELOR OF SCIENCE HONOURS
BUSINESS MANAGEMENT

LONDON SOUTH BANK UNIVERSITY

COURSE SYNOPSIS

The course equips you with relevant knowledge and 
transferable skills to enhance your attractiveness to 
employers, UK and worldwide, embracing a multi-
disciplinary approach to business and management. It 
has been designed to give you an idea of what makes 
the business world tick. It is also designed to prepare 
you for a career in business and management across 
a range of areas including business information 
systems, marketing, human resource, management 
and accounting and finance.

What will be taught are related to real-world 
management issues. Auston and its strong industry 
links will therefore enhance your ability to contribute 
to your organisation. This degree course promotes 
excellence and awareness of the future. You will 
benefit from a rich diversity of teaching and learning 
experiences. fully taught classes will be underpinned 
by one’s own private study.

MODULES

Business Skills
Research Methods for Business Students
Strategic Management
Business Analysis and the Management of Change
Dissertation

Electives ( Choose One Track ) 

Business Management Track
International Marketing
Business Risk Management
Business Project Management

Human Resource Track
Training & Development
People Resourcing
Employee Relations

Marketing Track
International Marketing
Marketing Research
Consumer Behaviour

Course Duration

Entry Criteria

Location

Related Courses

Full-time: 12 months 
Part-time: 16 months

19 years or older, IELTS 6.0 equivalent, 
& Auston Higher Diploma Business 
Management or equivalent qualification

Singapore

BA ( Hons ) Accounting & Finance

BACHELOR OF SCIENCE HONOURS
BUSINESS INFORMATION TECHNOLOGY

LONDON SOUTH BANK UNIVERSITY

COURSE SYNOPSIS

IT and computing are the biggest drivers in the global 
economy and the way we live our lives today. By entering 
the IT sector, you’re joining one of the fastest-growing 
sectors around. There’s great demand for expert IT and 
computing skills in every industry. 

This pathway is ideal if you’re interested in information 
systems management and gaining further IT skills. You’ll 
combine system development skills with business-
orientated knowledge, making you attractive to employers. 

Business Information Technology (BIT) builds upon the 
understanding of system analysis, design, development 
and administration covered in informatics core modules to 
address strategic management of IT for business.

This course is part of an Information Technology framework, 
designed to give the most flexibility and opportunity for 
specialisation to suit your career aspirations.

MODULES

Design Strategies
Research & Development Methods
Information Management & Decisions Support Systems
Professional & Contemporary Issues
Strategic IT Management
Project

Electives ( Choose One ) 
Dynamic Technologies for the Web
Principles of Data Mining

Course Duration

Entry Criteria

Location

Related Courses

Full-time: 12 months 
Part-time: 16 months

19 years or older, IELTS 6.0 equivalent, 
& Auston Higher Diploma in Business 
Information or equivalent qualification

Singapore

BSc ( Hons ) Business Management 
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MASTER  OF SCIENCE
INTERNATIONAL BANKING AND FINANCE

LONDON SOUTH BANK UNIVERSITY

COURSE SYNOPSIS

This course provides analytical and business led tools 
that combine academic study with a pragmatic and 
well structured finance content for decision making 
(including the use of databases such as Bloomberg 
and Thompson One-Banker). The course also includes 
training in specialist software (SPSS and N-Vivo).

The course focuses on financial markets, the analysis 
and management of financial intermediaries and their 
interaction with financial instruments, investment and 
risk management. As a graduate you’ll be attractive 
to employers worldwide in the finance, investment 
banking and financial services sectors.

MODULES

Financial Accounting
Data Management 
Corporate Financing & Investment
Global Financial Markets
International Financial Management
International Banking and Bank Performance
Research Design & Methods
Derivatives
Dissertation

Course Duration

Entry Criteria

Location

Related Courses

Full-time: 12 months 
Part-time: 16 months

21 years or older, IELTS 6.5 equivalent, 
Undergraduate degree ( 2nd Upper ) or 
equivalent in an appropriate discipline.

Singapore

MSc International Business
MSc Int’l Marketing
MBA
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MASTER OF SCIENCE
INTERNATIONAL MARKETING

LONDON SOUTH BANK UNIVERSITY

COURSE SYNOPSIS

The programme is a specialist master’s degree 
designed to build on prior business knowledge 
for graduates pursuing career progression in 
international marketing.  Marketing employment is 
not confined to national territories; marketing is both 
global and regional and those who work within this 
profession should be able to offer mobility through the 
understanding of the global environment.  

The Course provides an internationally oriented 
marketing curriculum to a very international body of 
learners.  As such the Course is vocationally relevant.  
The Alumni work in a wide range of marketing careers 
across the world, including corporate marketing, 
advertising and communication, as university 
academics, and in public sector and not for profit 
marketing functions.

MODULES

Research Methods
Strategies for International Market Entry  
Cross Cultural Buyer Behaviour
International Brand Management
International Pricing & Performance 
Marketing Communications 
Global Operations & Logistics
Dissertation

Course Duration

Entry Criteria

Location

Related Courses

Full-time: 12 months 
Part-time: 16 months

21 years or older, IELTS 6.5 equivalent, 
Undergraduate degree ( 2nd Upper ) or 
equivalent in an appropriate discipline.

Singapore

MSc International Business
MSc Int’l Banking & Finance
MBA

MASTER OF SCIENCE
INTERNATIONAL BUSINESS

LONDON SOUTH BANK UNIVERSITY

COURSE SYNOPSIS

With the option of studying a semester abroad, this 
course provides you with the opportunity to develop 
an advanced understanding of the complex, changing 
and multifaceted character of international business 
as well as the environment in which it operates. 

You’ll develop the skills necessary to work in such 
business, enabling you to acquire analytical skills 
in strategy, management and international finance 
as well as providing the option to develop further 
specialism in areas such as, marketing, employment 
relations, management and finance.

MODULES

International Business Economics 
International Management 
Analytical Techniques for International Business 
Global Information Systems for Strategic Advantage 
Research Methods 
Global Operations & Logistics
Marketing Communications
Dissertation

Course Duration

Entry Criteria

Location

Related Courses

Full-time: 12 months 
Part-time: 16 months

21 years or older, IELTS 6.5 equivalent, 
Undergraduate degree ( 2nd Upper ) or 
equivalent in an appropriate discipline.

Singapore

MSc International Marketing 
MSc Int’l Banking & Finance
MBA
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MBA
MASTER OF BUSINESS ADMINISTRATION

LONDON SOUTH BANK UNIVERSITY

COURSE SYNOPSIS

Our Master of Business Administration (MBA) 
concentrates on developing the skills required to 
operate at senior levels within an organisation. The 
course offers an advanced understanding of business 
administration and incorporates a wide range of 
disciplines to deliver a comprehensive educational 
experience.

This programme is distinguished by its international 
focus, both in course content and student body and 
have links with institutions around the world, including 
some of the leading business schools in Europe.

The MBA course seeks to provide a higher level 
management qualification, building on London 
South Bank University’s twenty year experience of 
management training and education.

MODULES

Managerial Economics
Managing Accounting & Finance
Managing Human Resources
Managing Strategy & Change
Marketing Management
Critical Management Inquiry
MBA Dissertation 

Course Duration

Entry Criteria

Location

Related Courses

Full-time: 12 months 
Part-time: 20 months

A first degree ( minimum 2.2 ) or foreign 
equivalent. Applicants should have a 
minimum of IELTS 6.5.

Singapore / London

MSc in International Business
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SUM OF 
ALL PARTS 

MODULE CONTENT

ACCOUNTING INFORMATION SYSTEMS

The Accounting Information Systems module explores the 
processes by which financial and management accounting 
is supported by various Enterprise Resource Planning Tools 
(SAP), market leading software (SAGE) in the decision-
making process.

ACCOUNTING AND FINANCE THEORIES AND 
ISSUES

This module aims to develop an appreciation of relevant 
issues that describe and underpin the modern accounting 
profession. In the context of Accounting and Finance 
students will develop their skills in critical thinking, 
creativity and the use of information technology to identify 
and effectively present information. They will also develop 
skills in accurate and complete referencing of the work of 
other authors and of learning through reflection on their 
own practice and experience.

ANALYTICAL TECHNIQUES FOR 
INTERNATIONAL BUSINESS

Students in Business Studies require a good grasp of 
quantitative (mainly statistical and mathematical modelling) 
skills and techniques so as to analyse and summarise 
business and financial data, and also to understand reports 
and published material where statistical/quantitative 
methods have been used. This unit provides these skills. 
Emphasis is placed on statistical methods and use of IT 
software is employed. 

AUDIT AND ASSURANCE

This module will equip students to develop their knowledge 
and understanding of the process of carrying out the 
assurance engagement and its application in the context of 
the professional regulatory framework. 

This module will also equip students to explain the nature 
and purpose of internal audit and describe its role as part 

of overall performance and its relationship with external 
audit. In addition, this module will explore the evaluation of 
information systems, internal controls, audit evidence, audit 
planning and the audit report.

ADVANCED CORPORATE REPORTING

This is an elective module. The first part of the module looks 
at the use of accounting information to predict corporate 
failure and exposes students to some of the techniques 
used by researchers to measure the value relevance of 
corporate disclosures and announcements. The second part 
of the module covers the advanced aspects of accounting 
for business combinations and introduces students to 
some of the contentious areas of financial reporting such 
as accounting for financial instruments, employee benefits, 
and share options. 

Students completing this module will be able to access and 
utilise relevant information sources available in electronic 
form, including web sites dedicated to providing financial 
data, and write reports based on their analysis of such data. 
In addition, students will be able to use spreadsheets, and 
other relevant software, to manipulate and analyse financial 
data.

BUSINESS AND SOCIAL ENTREPRENEURS

This module aims to provide students with an 
understanding of the theory and practice of 
entrepreneurs in a range of organizational contexts 
including social enterprise. The module enables 
students to identify entrepreneurial characteristics 
and skills, together with how the use of these can 
contribute to individual and organizational success 
or failure. The module also develops teamwork and 
communication skills.

ICT skills - basic IT based numeracy skills with 
Microsoft Excel and economic and accounting data 
research skills using appropriate databases and the 
World Wide Web.

Statistics – an introduction to statistical methods relevant to 
economics and accounting including: descriptive statistics, 
statistical inference, regression modeling and time series 
analysis and forecasting. 

BUSINESS ANALYSIS AND THE MANAGEMENT 
OF CHANGE 

The aims of this unit are to develop students’ ability 
to diagnose organisations at the strategic, group and 
individual level, and to design interventions that alter the 
techno structural, business process, human resource and 
human process activities.

BUSINESS COMMUNICATION

The module aims to give students exposure to 
the content and format of professional standard 
communication in English with appropriate 
background environment. In addition, grounding in 
the techniques of communication skills as a process 
will be given together with sufficient classroom 
discussion.  This will complement the other module 
which will focus on effective communication and 
presentation skills, which when integrated, will 
provide students with the complete set of skills 
needed for workplace and associated relevance. 

BUSINESS ENGLISH

The module aims to give students exposure to 
the content and format of professional standard 
communication in English. In addition, grounding in 
the techniques of communication skills as a process 
will be given together with sufficient classroom 
discussion. Language skills will be incorporated into 
each lesson to facilitate the learning of the English 
language while acquiring career skills.

By the end of this course students will be able to 
distinguish the importance of the communication 
skills both verbal and non-verbal while improving their 
language skills.

This module serves to enhance the students’ 
command of the English language and complement 
the courses that they are pursuing through effective 
communication and presentation skills.

BUSINESS INFORMATION SYSTEMS

This module develops the essential hands-on information 
technology skills required by business managers for 
decision-making and solving business problems. The 
integration of such applications, and the sharing and 
exchange of data between them are explored. Information 
system support for the different business functions is 
highlighted.

BUSINESS INTELLIGENCE

This unit provides an overview of business intelligence 
and introduces business intelligence concepts, framework, 
architecture, main components, and various business 
intelligence tools and platforms. The focus of the practical 
aspect of this unit is business intelligence reporting. You 
will gain hands-on experience of implementing a desktop 
business intelligence reporting system using Microsoft 
Excel pivot tables and dynamic charts. 

This unit aims to provide you with a solid knowledge of 
the basic concepts of business intelligence, and to develop 
understandings of various approaches, techniques, and tools 
for gathering right data and turning it into knowledge and 
competitive wisdom in relation to different level decision-
making in a business context. It provides an understanding 
of business intelligence framework, architecture, key 
components, and various tools and platforms. The unit also 
develops practical skills in developing business intelligence 
reporting systems. 

BUSINESS PROJECT MANAGEMENT

The aims of this unit are to give students practical project 
planning/control/management skills, to develop skills in 
information gathering, communication, negotiation, time 
management, both individually and working as a team, 
to give students an appreciation of differing stakeholder 
relationships and roles, to equip students with these skills 
by mirroring the real world situation of project team work.

BUSINESS RISK MANAGEMENT

Within the context of ERM (Enterprise Risk Management), 
this unit draws together the full range of business and 
management disciplines to apply them in real-world 
situations where risk, business continuity, stability and 
crisis are ever-present features and incomplete information 
scenarios impact enterprise-based knowledge domains.

BUSINESS SKILLS

The module aims to develop a broad understanding of 
effective management practice and the skills that underpin 
it. It provides an introduction to strategic planning and the 
management of change. It emphasizes self-awareness and 
the development of personal effectiveness in managing key 
business functions.
The module offers students the opportunity to integrate 
and apply knowledge and skills gained through their study 
and experience to the solution of live business problems. It 
provides an important link to the working environment, as 
well as forming a basis for all students’ longer term career 
planning.   

BUSINESS & COMPANY LAW

This module aims to provide students on non-
law degree programmes with the knowledge, 
understanding and skills to identify and deal with a 
range of legal issues they are likely to encounter in 
business. This will include an understanding of how 
the law works and the ability to apply the law to 
hypothetical scenarios. The module aims to cover the 
legal system, the law of contract, tort law (including 
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professional negligence), consumer protection, IT, 
employment law and business structures and their 
formation.

COMPUTER ARCHITECTURE

This module introduces students to the nature of a 
computer system together with the hardware, system 
software and organisational factors required to make it 
function. During their study they will also encounter and 
appreciate a number of fundamental aspects of computer 
science which can be applied more generally throughout 
their course.

CONSUMER BEHAVIOUR 

This unit aims to develop the students’ understanding of 
the many variables that, through complex interaction, 
determine consumer behaviour. Theories from psychology, 
such as: motivation, attitudes, perception, personality are 
explored so that the student is able to identify the key 
internal drivers of consumption. Students will also analyse 
the external influence effecting individuals such as social 
groups, social class and the family.  This will enable a sound 
knowledge and understanding of consumer decision-
making processes, which is of paramount importance 
in producing consumer led marketing strategies. 
Contemporary issues will also be analysed to enable a clear 
understanding of consumer behaviour in the 21st Century.

CORPORATE FINANCING AND INVESTMENT

This is an advanced module, which covers the 
theories and applications of corporate and 
international financial management techniques from a 
strategic perspective. It deals with the planning and 
implementation of financial strategies relating to the 
acquisition and management of resources for creation 
of corporate value, and its translation into value for 
shareholders and other stakeholders. Since financial 
value is a function of both return and risk, the optimal 
management of risk is a core part of the module. 
Ethical considerations will be woven into the fabric of 
the module.

CORPORATE FINANCE AND RISK 

MANAGEMENT

This is an advanced module, which covers the theories 
and applications of corporate and international financial 
management techniques from a strategic perspective. It 
deals with the planning and implementation of financial 
strategies relating to the acquisition and management of 
resources for creation of corporate value, and its translation 
into value for shareholders and other stakeholders. Since 

DISSERTATION ( MSC INTERNATIONAL 
BUSINESS )

The Dissertation Unit requires the completion of a circa 
20,000 (not including Appendices and Bibliography 
or References) Master’s level dissertation in an 
area of international business. It requires that, and 
provides an opportunity for, the Master’s student to 
virtually independently conceive, plan and execute an 
appropriate piece of research based on firm academic 
foundations. In doing so, the dissertation is required 
to address an issue or matter of some importance in 
the field of international business. 

For those that take the finance pathway the 
Dissertation needs to have an international finance 
orientation. 

DISTRIBUTED APPLICATIONS DEVELOPMENT

The aim of this module is to provide students with 
the theoretical and practical knowledge to design 
and produce computer applications which consist 
of an assembly of distributed objects collaborating 
via the World Wide Web. It will cover in an integrated 
way the process of developing applications based 
on Web services, including components security, 
delivering functionality using state of the art software 
technology such as ASP.NET. The module should 
make extensive use of case studies and practical 
programming examples.

DYNAMIC TECHNOLOGIES FOR THE WEB

The aim of this unit is to equip you with the skills to build 
interactive websites using dynamic technologies and to 
apply those skills in the building of a range of business and 
social networking websites.

EMPLOYEE RELATIONS

To give students a framework of concepts and knowledge 
for understanding and analysing approaches to the subject 
of Employment Relations, the part played by the main 
participants, the issues confronting them, and the strategies 
and processes which they adopt. Whilst the primary focus 
will be on developments in the UK, the unit will also give 
an understanding of international political and economic 
influences which increasingly affect developments in this 
country.

FINANCIAL ACCOUNTING

The principal aim of this module is to introduce 
students to the main financial statements produced by 
businesses worldwide.   The systems and techniques 

financial value is a function of both return and risk, the 
optimal management of risk is a core part of the module. 
Ethical considerations will be woven into the fabric of the 
module.

CROSS CULTURAL BUYER BEHAVIOUR

In an increasingly interconnected global business 
environment it is crucial that marketers recognise 
how a better understanding of cultural differences 
can help improve performance. As marketers enter 
new international markets, an understanding of how 
culture influences consumer & buyer behavior will be 
crucial for both managers and consumer researchers. 
This unit will examine how culture impacts on the 
consumer and buyer decision-making process 
& practices to enable a greater understanding of 
how culture can influence marketing strategy in the 
globalized environment.

CRITICAL MANAGEMENT INQUIRY

Rather than learning ‘about’ inquiry or research methods, 
you will ‘learn by doing’ in this module by engaging in a 
series of small-scale in-class group-based inquiry projects. 
The aim is to develop ‘research-mindedness’ as a core 
capability. This is the set of transferable employability 
skills and attitudes that are not just useful for your MBA 
dissertation, but will be at the heart everything you do as 
a professional, manager and potential organisational leader 
in a multi-cultural, globalised world. 

DATA ANALYSIS SKILLS FOR ECONOMICS AND 

ACCOUNTANCY

This module aims to provide students with subject 
specific and transferable skills required for both 
subsequent economics and accounting modules and 
the student’s future career. The module will give the 
student grounding in two principle areas.

DATA COMMUNICATIONS & NETWORKING

This module aims to provide knowledge of Data 
communications (mainly in the context of local and 
wide area networks) and systems architecture from 
the user’s point of view. It aims to emphasis the main 
system architecture concepts, and gives an overall 
understanding of the issues and constraints involved 
in data communications, services and performance 
level provided to users. In addition, this module is 
also designed to provide the foundation knowledge of 
relevant technologies including wireless and optical 
computer networking. Elementary security concepts 
and network operating systems are also introduced.

DATA STRUCTURES AND ALGORITHMS

This course introduces the different data structures available 
and their effective use in applications. It considers the 
different algorithms for processing of data and discusses 
how to analyse them in terms of robustness and efficiency 
with time and space as parameters. Students will be led to 
implementing data structures and algorithms. They will also 
be introduced to the concept of reuse of such.

DATABASE MANAGEMENT SYSTEMS

This module provides an insight into how database systems 
are used commercially. It provides an introductory study of 
database theory, design and management together with 
some practical use of a multi-user database management 
system. 

DERIVATIVES

The focus of the module is to provide students with 
a detailed understanding of both the nature and use 
of financial derivatives. The coverage will include 
the major types of derivative instruments, including 
forwards, futures, options, hybrids and swaps. The 
major markets within which derivative instruments 
are available will also be considered and examined; 
these include the equity, money market, fixed interest, 
currency and credit markets. Module coverage will 
include the use of derivative instruments for trading, 
hedging and arbitrage purposes.

DESIGN STRATEGIES

This unit aims to build on your knowledge of the various 
tools and techniques of systems analysis and design by 
providing an appreciation of their context in terms of 
methodology and related topics. A further aim of the unit 
is to increase your skills in library use and literature retrieval, 
and in the ability to evaluate and analyse published 
material.
 

DISSERTATION

The Project is designed to hone the transferable skills 
students will need when they take up work or continue 
in post graduate research. As such the work is student 
lead, with guidance from supervisor and the course 
team. The primary aims are to provide experience 
of and develop skills in, problem definition, research 
skills, work planning, self-evaluation and plan 
adjustment, synthesis and critique skills of research 
material, oral presentation and report writing.
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required by businesses to produce these statements, 
and the core concepts underpinning these statements 
are covered.

The module is the first in the three-level module 
sequence A111ACC Financial Accounting, A280ACC 
Financial Reporting and Analysis and A380ACC 
International Corporate Reporting for accounting 
students. 

FINANCIAL REPORTING

This module builds on the financial accounting 
fundamentals developed in module A111BUS 
Financial Accounting, and aims to introduce the 
international regulatory framework which governs 
the production of published financial statements of 
companies. It also aims to enable students to interpret 
these financial statements and become aware of their 
inherent limitations, and introduces accounting for 
simple groups of companies.

GLOBAL FINANCIAL MARKETS

This module will provide students with opportunities 
to learn, investigate and critically analyse a range 
of issues relating to the economics of international 
financial markets. It will allow the student to understand 
the interrelationships and interdependence between a 
number of theoretical and practical issues in today’s 
macroeconomic decisions and their impact in the 
behaviour of financial markets and institutions.

GLOBAL INFORMATION SYSTEMS FOR 
STRATEGIC ADVANTAGE

This unit is relevant to managers in all disciplines who 
will face technological decisions in a global business 
environment. The unit will focus on Information and 
ommunications Technology (ICT) environments 
around the World, national infrastructures and 
regulatory regimes, global IT applications, global 
IS development strategies, global supply chains, 
offshore outsourcing, global management support 
systems and global IS/IT strategies.

GLOBAL OPERATIONS & LOGISTICS

It is not uncommon for companies to develop a new 
product in the USA, manufacturer it in Asia, and sell it in 
Europe. The role of manufacturing as a key element of 
a firm’s competitive strategy is universally recognised, 
wage-rate differentials, expanding foreign markets, the 
free movement of capital, and improved transportation are 
reducing the barriers of time and space between countries 
forcing the logistics function to take on a global dimension. 

of reference points and analytical tools to enable 
marketers to work with other functional specialists. It 
seeks to provide an understanding of effective cross-
border marketing management through an extensive 
use of international examples, cases and business 
situations. 

Students begin by developing basic numeracy 
skills for marketing analysis. They work through a 
variety of exercises designed to make familiar the 
terminologies, measures and calculations of financial 
reporting, progressing to pricing calculations that 
extend this knowledge from the domestic to the 
international arena. 

INTRODUCTION TO BUSINESS ECONOMICS

This module aims to introduce students to the environment 
in which a business organisation operates and acquire 
knowledge of basic economic concepts that will be 
applicable to a career in accountancy. The module considers 
the market system and the competitive environment; the 
role of government; organisational features of business, and 
basic principles of effective management; the national and 
international economic environment.

INTRODUCTION TO BUSINESS LOGISTICS

This module is intended to build upon the work of the 
compulsory core modules listed as entry requirements 
and to establish a foundation of knowledge, skills 
and techniques relating to the function of Materials 
Management and production. The knowledge and 
skills relevant to the integrated management of the 
supply chain in satisfying customer and corporate 
objectives will be addressed. 

INTRODUCTION TO BUSINESS ORGANISATION

The aim of the module is to provide students with 
an introduction to the main business functions, and 
how they work together in a variety of organizational 
settings. It should provide them with sufficient 
underpinning knowledge of an organization and how 
Marketing, Finance, Human Resource Management 
and Supply Chain Management interact to enable 
them to cope with the specialized functional module 
at Level 2. The module will also help students make a 
more informed choice of their programme of study at 
Levels 2 and 3.

INTRODUCTION TO BUSINESS RESEARCH 
METHODS

This module aims to introduce students to the key concepts 
involved in statistics to better prepare them for research 

Global logistics is the response to the increasing integration 
of international markets as firms endeavour to remain 
competitive.

INFORMATION MANAGEMENT AND DECISION 
SUPPORT SYSTEMS

The aims of this unit are that you should be able to 
understand of the role of information for establishing 
the operational and strategic requirements in 
an organisation. Appreciate the importance of 
information resources, and the management need for 
information and the nature of its supply, security and 
delivery, and the suitability of practice and policies 
to meet internal and external good governance of 
information, utilise a modelling framework, which 
incorporates aspects of both hard and soft systems 
thinking, which will enable a professional to specify, 
manage and develop effective decision support 
systems.

INFORMATION SYSTEMS DEVELOPMENT

This module builds on basic ideas of information systems 
and equips the student with a more detailed  knowledge  
of  the  main  techniques  employed  in  the  object-
oriented  approach  to Information Systems Development. 
It considers ways in which user involvement and CASE tools 
can improve the development process. It also extends the 
student’s knowledge of relevant Internet technologies, such 
as Internet security, web development, distributed objects 
and client/server architecture.

INTERNATIONAL BANKING AND BANK 
PERFORMANCE

This elective module is directed towards students in the 
second semester of Master courses who are looking for 
a critical understanding of the activities of international 
banks. At the same time the module covers elements 
of the theory of financial intermediation and the recent 
trends in the evolution of financial institutions. The module 
also provides an overview of the crucial operations in 
international banking and different methods of assessing 
bank performance. 

INTERNATIONAL BRAND MANAGEMENT

The Brand is often the most valuable asset an organisation 
has and incorporates all that is tangible and intangible 
within firms. This unit explores how the brand is created and 
formed, how it is managed for longevity and sustainability 
and how it provides resources and profits for companies. 
It the international aspects of brand management are 
reviewed in terms of controlling and monitoring as well 
as cross cultural acceptance from the consumer/customer 

body. The unit examines a broad range of theory taken from 
product management, service management and brand 
strategy.

INTERNATIONAL FINANCIAL MANAGEMENT

The focus of the module is to examine financial 
management issues in an international context. 
The module therefore examines the additional risks 
and considerations faced by companies trading 
and/or operating internationally, including currency 
risk, interest rate risk and country/political risk. The 
coverage includes an introduction to international 
financial economics, the major financial markets  
currencies, money markets, bond markets and 
equity markets their associated derivatives forwards, 
futures, options and swaps  and international capital 
budgeting.

INTERNATIONAL BUSINESS ECONOMICS

This unit will examine the role played by multinational 
firms and other forms of international business in the 
global economy. The unit will examine the process 
of increasing economic globalisation, with specific 
reference to the growth and changing nature of world 
trade, the nature and role played by multinational 
firms and the global financial system.

INTERNATIONAL MANAGEMENT

This unit brings together knowledge, understanding, 
different interpretations and critical analysis of the contexts 
and issues relating to management in international firms. 
Students will be given the opportunity to utilise their 
critical thinking by taking part in seminar activity and by 
successfully completing the essay and the examination.The 
unit seeks to analyse the strategies, policies and decision 
making of international firms in the context of the changing 
international business environment.

INTERNATIONAL MARKETING

This unit aims to provide the student with the knowledge of 
both the operational and strategic aspects of international 
marketing. It is envisioned that this course will assist 
students in developing the skills necessary for them 
to tackle practical situations inherent to international 
marketing operations.

INTERNATIONAL PRICING AND 
PERFORMANCE

This unit seeks to provide a solid grounding in the 
disciplines of International Pricing and marketing 
performance metrics. It aims to build a framework 
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work at higher level learning.  The module will enable 
students to develop  their understanding of basic research 
techniques and concepts.

INTRODUCTION TO E-COMMERCE

This module considers the nature and scope of 
e-commerce and the business models that it supports. 
The key technologies that enable e-commerce are 
introduced and the operation of electronic payment 
systems is described. E-commerce commercial and 
security legislation is outlined. Students will develop 
basic skills in the practice of e-commerce technology 
and gain an understanding of the role of e-commerce 
in the modern business world.

INTRODUCTION TO MARKETING

This module has two main aims: 
The first is to introduce students to the fundamental 
theoretical concepts that underpin the Marketing 
function, in particular the role of consumer behavior, 
in marketing and selling situations.

The second is to build the collection of skills required 
to apply these fundamental concepts to case study 
and other scenarios in order to produce basic 
marketing and sales solutions.

INTRODUCTION TO PROGRAMMING

This course provides the fundamental concepts of 
programming in the language C and also this module 
provides an insight into how database systems are 
used commercially. It provides an introductory study 
of database theory, design and management together 
with some practical use of a multi-user database 
management system. 

INTRODUCTION TO STATISTICS

This foundation course aims to provide students with basic 
statistical knowledge with intent for higher level concepts 
in a tertiary course. During the course, students will learn 
and practice everyday use of statistics applied in our society. 
Statistical concepts of population, sample size, mean, 
median, mode, skewed distribution, use of diagrams/charts, 
range, variance, standard deviation, probabilities, z-scores 
and standard errors are discussed. 

LOGIC AND SETS

Logic and sets provide the basis on which much 
of mathematics is built. This module provides an 
introduction to the basic notions of logic and set, 
and then builds on that by applying these ideas 

to a variety of problems arising in discrete and 
combinatorial mathematics. Students are required to 
understand and apply the concepts, methodologies 
and tools involved in the analysis, development and 
problem solving of computer system or networking 
related issues. 

MANAGEMENT ACCOUNTING

This module is to introduce students to a variety 
of costing models and their effects on financial 
statements. The second aim is to introduce the 
theory and concepts of budgeting and the third is to 
ensure students understand and master breakeven 
analysis. These last two aims concentrate on the 
business planning function. The final aim is to assist 
the understanding of various alternative recording 
systems. For each of the above aims, it is considered 
important that students appreciate the limitations of 
the models used.

MANAGERIAL FINANCE

This module is about managing the finance function in a 
business enterprise by making value-maximising strategic 
financial decisions. Financial value is a function of cash, 
time and opportunity cost – all key factors that financial 
managers need to consider when allocating scarce 
resources to competing uses. Since value maximisation 
requires the optimum balance of return and risk, the 
management of risk will be an important theme of the 
module. The module will adopt an international perspective 
throughout.

MANAGING ACCOUNTING AND FINANCE

This module aims to provide course members with 

the knowledge and skills needed to critically analyse 

information contained in companies’ reports and accounts. 

Course members learn to use management accounting 

tools to analyse past cost behaviour and anticipate future 

cost tendencies. In addition participants should be able to 

critically appraise capital investment projects, assess their 

viability, place a value on businesses and understand the 

functions and operations of the stock exchange as both a 

primary and secondary market for securities. 

MANAGING HUMAN RESOURCES

The module aims to consider evidence on effective 
approaches to leadership and management, and their 
link to employee engagement, motivation, and change. 
The module is designed to develop this knowledge in 
the context of conceptual frameworks for HR strategy. 
It requires learners to reflect critically on theory and 

practice from an ethical and professional standpoint and 
provides opportunities for applied learning and continuous 
professional development. 

MANAGERIAL ECONOMICS

This  module  is  designed  to  provide  students  with  
an  understanding  of  how  economics  can inform 
managerial decisions and provide a range of tools for 
optimising the profitability of the firm.  Students  will  
be  introduced  to  many  realworld  case  studies  
illustrating  the  concepts studied in a practical 
context. The module will show how economic theory 
can reinforce decision making in the development and  
implementation  of  business  strategy  for  greater  
competitiveness  in  the global  economy. 

The  participants  are  introduced  to  the  main  themes  
of  managerial economics  and  go  on  to study  some  
key  management  tools  in  detail.  These  include  
optimisation,  demand  analysis, production and cost 
analysis,  risk analysis, game  theory, and pricing 
strategy. Consideration is given to the importance of 
market structure and the role of government in the 
economy and in enterprises.

MANAGING AND LEADING PEOPLE

This module aims to develop the student’s critical 
understanding of some of the key issues surrounding 
the management of people at work and strengthen 
interpersonal skills in the work situation. Emphasis 
will be placed on developing the skills necessary 
for effective management of people at work 
and interacting with other people in the working 
environment, as a manager or as colleagues. 

MANAGING STRATEGY AND CHANGE

The broad aim of the module is to provide an MBA 
level integrative course in managing strategy and 
change which develops the students’ understanding 
and skills, as present and prospective future 
managers, for formulating the organization’s overall 
strategic direction. Its focus is on strategic decision-
making and the management of strategic change 
in organizations. The Unit provides important 
conceptual frameworks and analytical techniques for 
the MBA dissertation.

MARKETING MANAGEMENT 

Success in markets typified by increasing globalization and 
competitive intensity is dependent upon an organization’s 
capacity to acquire, develop, and utilize marketing skills. 
This unit provides an understanding of the fundamental 

marketing theories, models and concepts. It emphasizes a 
customer focus, develops an appreciation of the strategic 
marketing issues and the application of marketing tools 
and techniques. 

MARKETING RESEARCH 

The main aims of the unit are to provide students with the 
knowledge, techniques and skills, which will enable them 
to prepare a brief for a market research project, plan and 
conduct a project using qualitative survey techniques 
or qualitative methods such as focus groups or in-depth 
interviews, analyse and report market research findings 
using simple statistics and data interpretation techniques, 
experience practical marketing research problems and 
discover how to solve them. Marketing research provides 
the information which enables marketing and general 
managers to take better decisions.  Therefore this unit links 
with all others in the Marketing Pathway.

MATHEMATICAL TECHNIQUES FOR 
ACCOUNTANTS

This module aims to develop students’ ability 
appropriate mathematical techniques to financial 
and economic problems. It starts by applying basic 
mathematical methods that students will have 
covered at GCE/GCSE levels or equivalent, and then 
introduces students to other techniques in the context 
of financial and economic applications.

NETWORKS AND SYSTEMS 

This module aims to provide knowledge of computer 
communications (mainly in the context of local and 
wide area networks) and systems architecture from the 
user’s point of view. It gives an overall understanding 
of the issues and constraints involved in computer 
communications, services and performance level 
provided to users. In addition, this module is also 
designed to provide the foundation knowledge of 
security concepts and network operating systems as 
relevant technologies in distributed systems.

OBJECT ORIENTED PROGRAMMING

This module promotes a methodical approach to 
application development using an object-oriented 
programming language such as Java. It includes coverage 
of basic procedural techniques in the context of object 
interaction, and explores the rationale for object-based 
program design and development. The overall aim is to 
equip students with the necessary understanding and skills 
for creating welldesigned, fully tested and documented 
software.
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PEOPLE RESOURCING

This unit aims to explain the people resourcing function 
and activities within a business context. It aims to 
examine integrated and systematic approaches to 
meeting an organization’s needs for human resources, 
with consideration to current employment legislation, 
labor market forces, organizational procedures and the 
theoretical concepts and practices that underpin these 
processes.

PRINCIPLES OF DATA MINING

This unit aims to provide you with a solid background in 
data mining concepts, tools, and methodologies, to develop 
understandings about the need for data mining, the nature 
of data mining, benefits resulting from data mining, and 
its role in business intelligence. It also provides practical 
experience of using suitable data mining algorithms and 
tools in real-world data mining tasks.

PROFESSIONAL AND CONTEMPORARY 
ISSUES

This unit aims to expose you to a diverse range of 
Contemporary Issues that are of current professional 
interest in the field of Informatics.

PROJECT

Adopting a very practical approach, this module aims 
to provide general and key technology skills associated 
with group project implementation and management. To 
facilitate learning the process of group project work student 
groups will be mentored by academic staff and supported 
by technical staff. The module includes significant amounts 
of practical work in the fields associated with the courses 
linked to this module.

PROJECT MANAGEMENT

This module aims to help students understand the general 
framework of an effective project management, this include 
concepts and techniques that can be used in any project 
and in any environment. This module establishes the 
foundation and general overview of processes involved in 
managing a successful project.

RESEARCH AND DEVELOPMENT METHODS

To introduce basic principles of research,  design and 
development processes, including the formulation of 
research or development questions and approaches 
to address them. To develop techniques and 

approaches to collect supporting material, formalise 
concepts, analyse data and express ideas in a 
coherent way. Gain experience in research and 
development applicable to specific pathways. 

RESEARCH DESIGN AND METHODS

The aims of the module are to prepare students to 
undertake business or management focused research 
project, to help students acquire knowledge and 
develop information handling skills that will enable 
them to plan and execute their final year project and 
prepare them for transition into the work environment. 
The module considers this process in the context of 
individual development.

RESEARCH METHODS

The module focuses on the nature, approaches, methods 
and tools/techniques of research within the broad domains 
of accounting, finance and (corporate) governance. In 
addition, illustrations and/or contextualisations from other 
sectors (e.g. information technology, public, voluntary and/
or “third” sectors) may be used. In doing so, the module 
attempts to develop many of the skills and theoretical 
and philosophical underpinnings required to complete 
a Master’s level dissertation in one of these domains. The 
module facilitates choice of a dissertation topic and strategy 
by the student and sensitises him/her to key research 
approaches and tools/techniques that could be employed 
when completing a dissertation.

RESEARCH METHODS FOR BUSINESS 
STUDENTS 

The aims of the module are to prepare students to 
undertake business or management focused research 
project, to help students acquire knowledge and develop 
information handling skills that will enable them to plan 
and execute their final year project and prepare them for 
transition into the work environment. The module considers 
this process in the context of individual development.

SOFTWARE SYSTEMS ENGINEERING

This module introduces basic concepts of Software 
Systems Engineering, covering the full development 
lifecycle but concentrating on modern iterative 
process models using object-oriented modelling 
methods and tools. Thus it explores techniques 
for requirements engineering, architectural and 
detailed software design, and follows these through 
to software implementation and testing. The module 
also gives an overview of project management and 
software quality issues.

STRATEGIC IT MANAGEMENT

To be able to address the balance between technological 
and   business perspectives in the utilisation of IT/IS in 
a business organisation, understand the impact of IS/
IT within the global economy on organisations, use 
a range of tools and techniques to monitor changing 
business environments. Provide a good understanding 
of the multifaceted roles which information systems can 
play in organisations and how to harness the strategic 
potential of IS.

STRATEGIC MANAGEMENT 

The broad aim of the Unit is to provide a final year 
integrative course in strategic management and 
business policy which develops the student’s 
understanding and skills, as present and prospective 
future managers, for formulating the organisation’s 
overall strategic direction. Its focus is on strategic 
decision-making and the management of strategic 
change in organisations.  Strategic Management also 
builds upon Business Skills and other earlier business/ 
management units, and draws upon parallel final year 
subjects. It provides important conceptual frameworks 
and analytical techniques for the final year project.

STRATEGIC MANAGEMENT AND COMPETITIVE 
ADVANTAGE

This module aims to develop an analytical and 
strategic perspective of business, by giving an 
integrative view of the business organization while 
understanding the external factors which influence 
internal decision making. Students will use theoretical 
models and frameworks as an aid to analysis and 
problem solving, and develop both applied and 
academic research skills to evaluate evidence which 
may support their conclusions.

STRATEGIES FOR INTERNATIONAL MARKET 
ENTRY

This unit delivers and consolidates knowledge 
and skill in the theory and practice of International 
Marketing strategy. It opens with an analysis of 
consumer behaviour and competitive structure in 
established near-stationary markets. It then provides 
frameworks for the examination of Foreign Market 
Selection and Entry strategic options for international 
expansion. The unit is aimed at postgraduate students 
contemplating a career in international business 
operations and/or practising Marketing professionals 
who are already involved in doing business across 
markets.  

SYSTEM SECURITY

This module provides students with an appreciation 
of system security concepts and an understanding of 
how they are applied using Internet technologies. The 
importance of a security policy is considered and client-
side, data-transmission, server and operating system 
security vulnerabilities are examined in-depth. Students 
will gain a thorough understanding of the threats posed to 
businesses due to security risks and an understanding of the 
legal, policy and technical approaches that are necessary to 
mitigate such risks. The module also introduces forensic 
computing techniques to identify, extract, document, 
interpret and preserve computer media as digital evidence 
or to analyse the root cause of security breaches. Through 
this students will gain an understanding of methods used 
to monitor data processing devices for unauthorised use.

THE HRM FRAMEWORK

The module aims to introduce and develop the essential 
elements of Human Resource Management (HRM), its 
origins and applications. This will help you understand and 
evaluate the different and sometimes ambiguous views 
of HRM by investigating its origins, explanatory models, 
technology and practice.

TRAINING & DEVELOPMENT 

This unit is a core HRM unit in Training and Development and 
aims to enable students to acquire greater understanding of 
the application and analysis of the main theories and skills 
which underpin training and development in organizational 
contexts.
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GRADUATING
REQUIREMENTS

LONDON SOUTH BANK UNIVERSITY

At Auston, we look forward to seeing all our students become successful graduates. 

Start with the end in mind - Here are the normal graduating requirements. For specific programmes, students are required to 
speak with our course counsellors.

The grades of award for a pass performance in a module within the Higher Diploma awarded by Auston Institute of 
Management is a mark of at least 35% in each component with an overall mark of at least 40% is required to pass a module.

To obtain a UK University Degree with Honours, student shall be required to pass all mandatory modules specified by the 
respective university programme. The classification of a Bachelor’s Degree with Honours shall be based on the average mark 
of the required credits worth of modules. The average shall be rounded to the nearest whole number before being used to 
establish the classification ( 5 being rounded up ).

Marks %

70% and up

60% - 69%

50% - 59%

40% - 49%

39% or less

Honours Classification

1st Class

2nd Class Upper

2nd Class Lower

3rd Class

Fail

FIND OUT MORE FROM OUR
PREVIEW SESSION 

AUSTON INSTITUTE

You’ve read the guide and know the details of the course, now why not come and see what is would like to be a 
student at Auston Institute of Management?

Auston preview sessions are all about giving our students all the information they need  we’ll welcome you, show 
you around, talk to you about how will it be like in Auston and explain what it’s like to study here.

At the preview session, you can:

Find out more about your course
Tour the campus
How to look for a recognized qualification
What Auston can offer you
Education Pathway
Types of Student Support when you embark
Financing your education

We hope our preview sessions are a real chance for you to experience like at Auston Institute of Management  
and to decide if it’s the place you want to be.

For all the details including date and time, visit our website www.auston.edu.sg to register for a free preview session today!
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Confidentiality Clause

Auston Institute is committed to maintain the confidentiality of the student’s personal information and undertakes not to 
divulge any of the student’s personal information to any third party without prior written consent of the student. Auston 
Institute are oblige to disclose to any Singapore Government Authority any information relating to the student in compliance 
with the law and to the University conferring/ awarding of the qualification.

Disclaimer

This prospectus was issued in July 2014 and is primarily intended for use by prospective students wishing to start courses in 
Auston Institute of Management.

The prospectus gives an outline of the course and services offered by Auston Institute of Management. The information was 
correct at the time of going to press.

The institute makes every effort to ensure that the contents of and statement made in this prospectus are fair and accurate 
but it cannot accept any responsibility for omissions, errors or subsequent changes that may occur.

The statements made, and the information provided is a general guide and there may be changes following publication, 
which affect the contents. Programmes or modules may be revised, altered or withdrawn without notice and assessment 
arrangements may be changes. It should be noted that information on entry requirements for courses and modules is for 
guidance only. The conditions attached to offers may vary from year to year and from applicant to applicant.

For the most up-to-date information, please check with Auston Institute of Management website at
www.auston.edu.sg or contact our Student Recruitment department before applying.

NOTES
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